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WORLD
TOMORROW’S

“Study the past if you would define the future,” 
said Confucius. We meet three experts, working 
in travel and tourism, who are doing just that



“I helped develop the programme to create the 
Museum of Tomorrow, and I now manage it with a 
huge team,” says the museum’s president, Ricardo 
Piquet. “It’s ‘Tomorrow’ because ‘Future’ doesn’t feel 
as immediate, and we really want people to engage 
with ideas about how we live with our planet and 
with one another: our choices today lead to different 
tomorrows. This is a science museum, but not in the 
traditional sense; it’s more an experience museum.”

The museum looks at the past, current trends and 
scenarios for the next 50 years. “The building 
connects with the great history of Rio’s port area, but 
also looks at challenges now,” says Piquet. “It’s very 
sustainable: it uses 40 percent less energy than other 
similar buildings… Last year, it was the most visited 
museum in Brazil, with 1.4 million visitors.”

The research centre at the museum, the 
Observatory of Tomorrow, receives and processes 
information from science, culture and technology 
institutions in Brazil and abroad – from the United 
Nations to NASA. “Each week, the observatory 
updates content in the museum’s exhibition and 
serves as a database for temporary exhibitions,” says 
Piquet. “Since we opened in December 2015, it’s 
made over 150 updates in the main exhibition. 

“For example, in early 2016, the Laser 
Interferometer Gravitational-Wave Observatory 
detected gravitational waves from colliding black 

holes. Before that huge finding, the museum 
presented those waves as a prediction of Einstein’s 
general theory of relativity. This update helps visitors 
understand that an unprecedented new window onto 
the cosmos is open to exploration. 

“Our committee, composed of leading figures from 
science and education, meets periodically to discuss 
projects and raise relevant topics – that shapes the 
museum’s curation and annual programming. Last 
year we dedicated great attention to climate change 
because of the Paris Agreement, while this year we’ll 
focus on innovation, from a Brazilian perspective – 
changes in biodiversity and cities. 

“Our laboratory is a space for experimentation in 
technology, science and the arts, from the internet of 
things, robotics and 3D printing to urbanisation, 
manufacturing and global food distribution. The lab 
catalogues and analyses data, and offers workshops 
and group discussions, encouraging people with no 
science background to work with experts on local 
and global problems.

“We hosted more than 50,000 students last year 
through our schools’ programme, and we hope to 
make science a part of daily life. Our wish is that 
visitors are stimulated to explore scenarios, imagine  
a harmonious society, and contribute to building 
something very valuable for the future of our planet.” 
museudoamanha.org.br
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The museum opened 
in 2015, designed by 
Catalan architect 
Santiago Calatrava, 
a prime example of 
– and argument for 
– sustainability and 
constructively 
shaping our future.
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“The idea of voicing your own future has become 
increasingly popular with the digital world; now, 
everybody has that power,” says Jasper Visser. “In 
2009, I came home to work with the National 
Museum of History of the Netherlands, bringing 
those concepts of community engagement, and then 
started my own business, VISSCH+STAM, consulting 
with institutions around the world.” 

After studying international development, Visser 
became passionate about community-driven projects. 
“I do both workshops and long-term projects, 
focusing on two milestones: about 15 years in the 
future, or when the current generation will start 
entering the workforce; and five years in the future 
– for that, we like to have young people in the 
organisation enter a constructive dialogue with the 
generation that came before.

 “We’ve identified 20 broad areas of change that 
affect the way people interact with each other and 
with organisations, and we also look at specific context 
for that organisation. The aim is to empower 
participants through community co-creation, so we’re 
working with the International Federation of Library 
Associations and Institutions, and instead of a small 
committee discussing the future, it’s a conversation 
with hundreds of thousands of librarians.”

Boundaries are blurring between individual and 
institution, says Visser. “If you can connect with 
people and offer passion-based value, rather than just 
selling tickets or postcards in the gift shop, those 
relationships will last much longer. There are often 
misconceptions about technology, like that image 
from 2016 of kids sitting with smartphones in front of 
Rembrandt’s The Night Watch in the Rijksmuseum. 
Everyone assumed it was young people ignoring this 
beautiful painting; actually, they were researching it, 
so the tools have changed, but people haven’t.

“The digital revolution and low-cost flying makes  
it easier to connect with like-minded people 

everywhere – identity isn’t based on geography. When 
I travel, I try to get a broad global view of what’s 
happening: whether predictive areas we’ve focused 
on are still relevant, what’s evolved, what’s new.

“With trend forecasting, I can predict what a group 
of people will do, but each individual remains a 
mystery. One big trend at the moment is organisations 
blending, like a yoga studio sharing space with a 
gallery.” He cites the Rijksmuseum as a great example 
of an adaptable organisation. “It has a respected 
permanent collection, but also co-creates street art 
with local people. It’s connected equally to its 
community and to visitors from all over the world,  
to the past and to the future.” 
visschstam.com

“I can 
predict what 
a group of 
people will 
do, but each 
individual 
remains a 
mystery”
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An Amsterdam-
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senior partner at 
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helps organisations 
connect with their 
audience and 
facilitate community 
co-creation.
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“In 2008, I migrated to New Zealand, where I was 
invited by the government,” explains futurologist Ian 
Yeoman. “Tourism is a major income stream here, so 
it’s taken very seriously. I’m constantly studying new 
trends – social, economic, political and technological. 
So, with the rise of smartphones, what’s the future of 
museum visitor centres? The shared economy was an 
emerging trend back in 2008; now, that’s the norm. 
Every scenario paints a picture of the future, and my 
job is to recommend how clients can thrive in it.”

Yeoman was doing a PhD in operations research 
and scenario planning when his first role in futurism 
came up with VisitScotland. “I spent six years there 
doing economic modelling, environmental scanning 
and preparing future scenarios with contingency 
plans,” he says. “We interviewed experts, like 
climatologists, who have a tacit feel for the future, and 
backed up their insight with facts and figures. Each 
long-term scenario had targets and ambitions, such 
as one that focused on making Scotland the world’s 
leading destination for short breaks.

“Fifteen years ago, futurism wasn’t around, but 
now scenario planning is a priority,” he says. Tourism 
is a huge business, growing from 25 million 
international tourists in 1950 to an estimated 1.3 
billion international arrivals. “Our boundaries are 
constantly changing, as science fiction is becoming a 
reality – what we term ‘radical futures’,” says Yeoman. 

“If driverless cars become prevalent, what does that 
mean for transport jobs like taxi drivers? We’re even 
looking at commercial space travel (see page 58). It’s 
important to have access to people in the know: I ask 
tech experts when the tipping point will come, when 
these innovations will cross over into the mainstream. 

“But there’s no point creating a future scenario 
unless people are prepared to action it, so I’ve 
worked to establish myself as a future of tourism 
guru. I’ve published 19 books and I’m writing three 
more, I’m doing a second doctorate, and I speak to 
numerous organisations around the world – for 
example, I talked about visitor attractions at 
Disney’s conference last year, and I’m off to Malta to 
discuss the consequences of Brexit on European 
tourism. My personal ambition is to establish 
tourism futures as an academic subject at 
universities and then see it widely applied.

“The big trends now are climate change and 
sustainability, specific drivers like food tourism, and 
the experience economy. But each destination has to 
decide who it wants to be and what their opportunity 
is. I enjoy futurism because it’s creative: there’s an 
element of make-believe, thinking the unthinkable. 
To me it’s about a holistic approach to the future, 
responsible leadership in tourism, and making the 
world a better place.” 
tomorrowstourist.com
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